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New researchers, postgraduate students and inexperienced study supervisors are often confronted with 
research results following a primary research study that are less than ideal in terms of quality, or the data 
provides little room for advanced statistical analyses. A Practical Guide to Successfully Collect and 
Analyse Usable Data will assist researchers with insights on how to develop a questionnaire, developed 
from a sound theoretical basis, for data collection to ensure that meaningful statistical analyses can be 
performed on the data.

A Practical Guide to Successfully Collect and Analyse 
Usable Data 
Presented by the Department of Marketing Management, University of Pretoria

NEXT PAGE



Course content

•	 An overview of the research process (including primary 
versus secondary data, qualitative and quantitative research, 
sampling)

•	 Using theory and literature to formulate research objective 
and hypotheses

•	 Distinguish between different types of questions and 
response types to address hypotheses 

•	 Compiling a questionnaire that effectively measure constructs 
relevant to a study

•	 Linking statistical analyses that can be performed to the type 
of questions included in a questionnaire  

•	 Validity and reliability of research results 
•	 Evaluate the suitability of different statistical analyses when 

analysing data

Learning outcomes

After successfully completing this course, you will be able to

•	 distinguish between primary and secondary data
•	 choose between different sampling methods
•	 formulate research objectives and hypotheses based on 

theory or literature
•	 compile a questionnaire measuring the relevant constructs of 

a study
•	 use the Qualtrics software program to develop a questionnaire
•	 understand the basic function of an Exploratory Factor 

Analysis
•	 establishing the validity and reliability of a research instrument
•	 distinguish between different statistical techniques that 

can be used to analyse data, including: cross tabulation, 
correlations, t-tests, paired-sample t-tests, ANOVA, MANOVA, 
regression analyses, Structural Equation Modelling, and 

•	 understand which statistical technique is the most appropriate 
to analyse data.

Who should enrol?

This course is ideal for you if you are 

•	 a postgraduate student who is performing a primary research 
project 

•	 a novice researcher
•	 new academics with limited research knowledge and skills 

and inexperienced postgraduate study leaders

•	 academics and postgraduate students from the management 
and related fields, and

•	 a business school employee at all South African Universities 
and Universities of Technology. 

Course fees

R 9 191.00 per delegate (VAT incl.)
Course fees include all course material, refreshments and other 
materials.

Course fees must be paid in full 14 days prior to course start dates. 
Proof of payment can be submitted to 
enrolments@enterprises.up.ac.za.

Admission requirements

Prospective delegates should at least have matric qualification.

Accreditation and certification

Enterprises University of Pretoria (Pty) Ltd is wholly owned by the 
University of Pretoria. As a public higher education institution, 
the University of Pretoria functions in accordance to the Higher 
Education Act 101 of 1997. Enterprises University of Pretoria offers 
short courses on behalf of the University and these short courses 
are not credit-bearing, and do not lead to formal qualifications 
on the National Qualifications Framework (NQF) – unless stated 
otherwise. Delegates who successfully complete a short course and 
comply with the related assessment criteria (where applicable) are 
awarded certificates of successful completion and/or attendance 
by the University of Pretoria.

Registration and enquiries

Course coordinator
Imma Ramokgadi
Tel: +27 (0)12 434 2623
Email: emmaculate.ramokgadi@enterprises.up.ac.za 

Course leader
Prof PG Mostert
Department of Marketing Management
Tel: +27 (0)12 420 3416
Email: pierre.mostert@up.ac.za 
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